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Tourists ' Satisfaction in Jaipur City - An 

Analytical Study 
Dr. Surabhi Sharma1 , Manish Kumar Sharma2 

• Assisranc Professor, Dep:iranen1 of Business Administration, Facul1yofCommercc, Killloria P.G. Malulu 
Mabavidy.tlaya, Jaipur, Rajasthan, lndta, Surabhi98281@,Gm1Ul.Com 

'Read, Dcparimcm ofBusiness AdminiSlration, Faculty of Commerce, At;urwal P.G. College, Jrupur, 
Rajasthan, India, Manish98281@.Gmnil.Com 

· Abstrnct 
In India, Tourism creates huge É ú é ä ç ó ã É ã =opportunities a11d provides equitable 

distribution of wealth to local community. Hence, it is significance role-play in economic 
development and employmenz generation. Planned by Vidyadhar Bhattacharya. g ~ á é ú ê =
holds the distinction of being the first plan11ed'ciry of India. Renoirned globally for us 
coloured gems, the Cf1pital city of Rajasthan combines the allure of its ancient history 
with all the advantages of a metropolis. The bustling modern city is one of the three 
corners of the golden triangle that includes Delhi, Agra and Jaipur. For í Ü ú =present 
study, total sample was taken as 200· tourists out of which majority of í ç ú ê á ë ú ë = were 
male. This study is to highlight the reasons which attracts the tourist Ç É ë í ã ~ í N Mú N = a:id 
also focus on tourist's satisfaction regarding various parameters such as hosp1tali.ty. 
heritage, life style, Culture, Infrastructure, stay experience at tourist place, Ä ú í ~ î ê ç ê =
& nature of public in Jaipur city. It was f ound that the main attraction of tourist was 
Culture, Heritage/Monuments! palaces in Jaipur city. 

Keywords: - Hospitality, Heritage, Life Sryle, Culture, Infrastructure, Stay Experience 

Introduction . . 
India is a land of endless fascination. Tourism is one of the world's fastest and Ö ê ç ï á å Ö ’ á å Z ú Wp =

as well as the major source of foreign exchange and employmei:t Ö ú å É ê ~ í ú ç å K =Toui:ism m ia 15 

emerged most booming industry. The reason is that India is g\oWlllg in the á å Ñ ç ê ã ~ ì ç ú =q É Å ú ç ú ú ú =
industry and bas become the IT center and aggressive advertising campaign "Incredible India . Y 
the Govt. has also had in changing India's image from that of a land of snake charmers and ë ú ú â á å Ö =
new interest among foreign travelers.-"Atithi Devo Bba".8" E d ú É ë í =i.s d ú F =has been the tradition Œú =
India. India has great tourism potentials for it is our uruque divers1ficati.on of ú ä í ì ê ~ ú =and ú ~ í ì ê ú =
attractions which contribute the resources for this industry. By 2025, foreign tourtst amvals 10 India 
are expected to reach 15.3 million, according to the World Tourism Organization. 

I 

\ 

Rajasthan means 'Land of Royalty'. Twenty two princely states where Their Rajput ú ~ à É ë í á É ë =
bad held sway were merged together at Independence tQ form the modern state ç ú =RaJasthan . .. 
Rajas than happens to be the largest state of India with an area of 3.42 lakh sq. km. which boasts of 
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" - · - · • ti _ ú =1rc,1l lntl1;:n D.: en in cumb11ut1011 vmh lbc 
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A:'3\.th rnouh' m rm.d- ? D ú ì =.• - ' •1_, ·'-- , '"r:"ll\ltJ.!) Ra1,1-.1h:rn N ú =bord.:r<!d on lhe D J ? ú ä ~ = d 
11' onh lautud · ar. t>" - " .1 ·--'- •• ·:: • 
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á ì ú =Å ú ì å ú ä F D = ê K ú ’ WÅ ê = ú ê J ’ K WX = ihrv.igh thi, l:mu o: .:h1,.11r;. an1.1 romanc.:. it ú ë =jusl not a wekomccall. or 
gi: ..,.1111., bi.;t 15 th..: pu .1 of RaJ.1">tli.1n • ..:ulmn: ,., Ü ú ê K W= a guc::.t N ú =cons1d::r<!d nc:o>t only to the God 

:nd ? X I É å É ú å Å å ú á É F = ar.: g1 .. cn due ê ? ú ? ê ì =un thi. '>Oil I\ is indei!d a land of p.aradoxcs and has ~ ú =
unu)ual di,,.crs11y in ali 11s ivar.:,- pc •pi..: ? ì ú N K ç ã ë K = culture, Å ç ë ú ì ã Å ë I = music, manners, ú N ú y Å Å í ë W=
cuisine. and ph>!it0graphy. fh.: !.taii.: 1s k11,1v.n tor th..: .::h1,,.cilry of1ts rulers; 1he palaces.as Å D ä ä NÇ É å ú Å =
of the royally that n::1gncd for Å K W ã ì ê á ú J K K = H..iJ.mh:in N ú = ~ ä ú ç =known as the abode of the â á ú Ö ë I =that is, 
Rnjasth:m (place). Om: can ,,.u\I g.:t a r.1\11ohing ..:),,pcnence ano the royal trea:m:nt mrough the 
many heritage hotels in tht! State :ind th.: P1>laci: t>f y y ä N ú ä ë J the:: b.:st luxury uam m the world. 

Review of literature 
Chand and Dahiya (20 I 4J propo>.cc .i .. ..im.:.:ptual thmcwork to investigate the impact of tourists' 

perceived service quality, on sansiaction •md ä î ú K á Ü ó =.To test the conceptual ú É ï ú ê â K I =ë ú Å ê ì ê ú ä =
equation modeling (SEMJ Ü ~ ú =b.xn ì ú K WÇ = to .111;,.l;. .. .: tnc d.im collected from ::i58 tounsts v1S1tlng m 
India. The results of the study ã Ç á Å ú í K W= lh;.i1 í ç ì ê á ú í =ú ~ ì ë Ñ ~ Å ì ç å =is significantly and positively related 
to loyalty. Tourist smisfacuon has iounu 10 be :in 1mpunant mediator between perceived service 
quality and tourist loyalty. 

Bagri and Kala (201 S) á ã ’ ú í N Ö ~ N Å Ç =toaristti' .. ausfacuon by inspecting the association between 
destmation characteristics s1gnificaneeano é K > ê Ñ ç ê ã ú N N N Å É =at spiritual and adventure tourist destinauon 
Trijuginarayao, siruated in Go.rh'' al I N á ã N ä ~ F ú? = in L.uarakhand. They revealed that uaits related to 
spiritual and cultural tourism naum:. ~ ì ú é Ü K K Wê í > =and \\l!'Jlher. a variety of tourist activiues, hospitality 
and safety are imponam aspt:ets in ddining tounst s:nisfact1on, whereas basic facilities such as 
accommodation, transportation. tourism mf1astructur\! and hygiene and cleanliness at destination 
are of significant prominence in tourists' !>.lllsfa1:tion assessment. They found that the core products 
delivered positive magnitud,; of satisfaction to thl! tourists while basic tourists' amenities failed to 
deliver positive magrurude of satisfactiun which caused dissatisfaction with them. They suggested 
tourism stakeholders to de\elop effl:ctiv..: strategics for steady development and to enhance 
destination performance for positive m:igmtmlc of lOurists' satisfaction. 

N Wú =

Chand and Kau\e (2016) e.xamined the magnitude of tourist's satisfactiontransversely with 
panicular nationality features using both quantitatiye and qualitative research methods. They 
discovered lhat the tourists bad hight.'r e:-pectalions than perceived magnitude of satisfaction in all 
groups of .variables and touriSts perc.:1,ed poor performance values which caused somehow 
dissatisfaction with them. The> found thJt demographic aspects such as gender and age h3d no 
influence on the magnitude of satisfa lion whert!as the nationality of tourists had impact on the 
level o( satisfaction.. They described also thallhe é ú ê Ñ ç ê ã ~ å Å É =value of various amenities at Indian 
Ç É ë ú å ~ í á ç å ë =had I.be highest impact on t0tmsts' b.:ha\10r intentions for future trips. 
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